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What is 1t?

“Publicity is absolutely critical. A good PR story is infinitely more
effective than a front page ad.”

“A large part of the Virgin Story has been my willingness to be a central
character in our publicity. | don’t know how many different outfits |
have dressed up in during my business life —probably more than
Lawrence Olivier.” Richard Branson
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Role in Higher Education

Strategic

Messages

4.

Cycles Topical Crisis
Recruitment Fees Extremist activity
Graduation Student accommodation Violence on campus
Clearing ‘Mickey Mouse’ degrees Negligence




Role in Higher Education

Strategic focus for positioning

Learning and teaching

Student experience

Research and Innovation
Employability and entrepreneurship
International engagement

Other areas

Community
Alumni and development
Staff experience
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Reputation management

e Your university is a small town

e Issues management can be a large proportion of PR in HE
 Town and Gown

 Know your neighbours - media, Councillors etc!

 Be ready and available
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Highlights

« The Cube Project
e Background
o Strategic focus
* Proactive activity includes...

You Tube, press release, tweets, Edinburgh Science
Festival media activity

e Results
http://www.itv.com/anglia/is-modern-living-3x3x359062/




d, because solar panels on its roof generate electricity, potential owners could rake in £1,000 a
ar selling energy back to the grid — and still keep the place warm and cosy.



Highlights

* Profiling
e Background
« Strategic focus
* Proactive activity includes...
tweets, blogs, media relations
 Results
* Reach 3 counties/183,000 audience

10 researchers
» Profiling breadth of research



Highlights

Professor Karen Pine, Professor of Development Psychology
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Dr Peter Lovatt aka ‘Dr Dance’
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Tips and insight!




Tips and insight!

* You have a pool of resource in your HEI — use It!

 Academics — make it clear how you can get them the
best results

* Be clear of messages and positioning

 Manage media request to meet your objectives,
strategic focus and messages

 Build relationships
* Pr-ing the PR — evaluation!



Award winning activity

« Launching the Forum
« Background
« Strategic focus
* Proactive activity includes...
microsite, events, sponsorship, stakeholder
relations
* Results
* Both events at capacity
e 50 ‘VIPs’ attended brunch and tour
e Sponsorship package worth approximately £10,000






Award winning activity

http://www.youtube.com/watch?v=zoDhF4xcLFc

Any questions ?

Thank you for listening



