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Problems of (Flohalization

ILLUSTRATED

W . AND THiS GREAT \ | AFTER A
EREAT DINNER
AT MACDONALDS
IN RoME, WE
FOUND* THESE
NEAT SHORTS




Knowledge is powep,
Power corrupts,

Study hard. Be Eyj|,
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Which university?
Does the uni run my

Entry requirements course?
get n’

Location

Recommendations fram

% :$ : ~ocu rrent students

LUm reputatinn

Parents influence likely to
increase
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Segmentation

Differentiation

eputation Ay

Vareness

Prd

bfe rence

Understanding customer

needs

Developing the
promise

Positioning the
university

Getting on the
customer’s list

Driving customer
choice

Market Intelligence

Management of
Product and service
development

Reputation and brand
management

Campaigns and
communications

proposition and
sales messages
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